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On the stage of the global communication, the media competition of the right to 
spoke is embodied in competition between news frames. In the world's media 
landscape, American media occupies the mainstream position, while, with the 
development of China's economy and international status, China's media is also trying 
to make their voice heard. 
The purpose of this study is: Take reports of the Xiamen as an example, discuss 
the similarities and differences between Chinese and western’s communication frame. 
According to the research conclusion, researcher will provide several 
recommendations for Chinese media to improve their communication skills. 
Recently, framing theory is widely used in study areas as national image building 
and incident reporting structure building. The author, from the perspective of the 
Framing theory, compared the news frame between the New York Times and the 
People's Daily's reports of Xiamen from year 2000 to year 2012, use the content 
analysis approach to analysis news frames in various fields such as: coverage, theme, 
structure pattern, news source, dateline, length and bias. At the same time, the author 
using qualitative research methods to analyze the language characteristics of New 
York Times and People's Daily. 
The result shows that ideology, national interests, nature of media and news 
values for media are important factors in constructing frameworks of the two 
countries.  
Finally, the author suggests on how to improve the communication skills of 
media in China: using a variety of sources to balance the report is a good experience 
from western media. Modern communication ideas can enhance the persuasive power, 
credibility and readability of the news reports in China. In addition, the author found 
in the study that foreign journalists in China often have difficulties contacting with the 
government (especially in the political news interview).Due to the wide use of new 
media, the transparency of modern society is developed, so change our attitude from 
passive to active, can contribute to reduce the spread of misunderstanding and make 
communication more effective.  
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新闻框架 初来源于认知心理学家 Bateson 对心理框架的理解，“心理框架
是一组讯息或具有意义的行动。”② 
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图 1-1 中层次结构图示 
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